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Circular economy
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capture storage and diet
shift
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https://www.ellenmacarthurfoundation.org/assets/downloads/Completing_The_Picture_How_The_Circular_Economy-Tackles_Climate_Change_V3_26_September.pdf
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million
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every year.
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India generated over 18,000 tonnes
Covid-19 waste since June;
Maharashtra biggest contributor
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NEW DELH!: India generated
18,006 tonnes of Covid-19
biomedical waste in the last
four months, with Maharashtra
contributing the maximum
(3,587 tonnes) to it, according
to Central Pollution Control
Board (CPCB) data

Around 5.500 tonnes of Covid-
19 waste was generated across
the country in September — the
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Plastic Plastic (Molding)
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Life Cycle Assessment Report
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H 7| & Of & X| 22} (UL2799)

(Zero Waste to Landfill)

N2 E (ot xj2-80| HEl=71?) (UL2789)

(Recyclability)

Merg A1, 2SS M SO ZA|A dL (UL2809)

(Recycled content, By product synergy)

MBS, HO| O A AX AFR (ULIT798)

(Bio-degradable, Bio-based content)
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ASA (Advertising Standards Authority of the UK)

CBC (Competition Bureau of Canada)

FDA (U.S. Food and Drug Administration)

FTC (U.S. Federal Trade Commission)

NAD (National Advertising Division of the Council for Better Business Bureaus)
NARB (National Advertising Review Board)

State of California


https://www.ul.com/insights/sins-greenwashing
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